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PLONK

— THE HISTORY —

The term ‘plonk’ has a long and storied history. The
Boston Globe has a “Plonk of the Month” wine
section that highlights affordable wines that are very
enjoyable. They define ‘plonk’ as, “a word which was
used to describe the cheapest wine available in French
cafes during World War I, and may have been an
English corruption of the French "vin blanc” (white
wine). The name was a perfect fit for this new wine.
It aims to cut through the snobbery that sometimes
surrounds the wine industry to create a great wine at
a reasonable price.

The road to plonk launch was long and involved. In
2003, Michael Wilson helped create a wine bar in
Bozeman, Montana called “plonk”. Less than a year
later, he decided to trademark the term to create a
brand of wines. Since separated from the bar, he
launched a company with two wine-loving friends,
Jerry Nettuno and Jon Robinson, to bring plonk to life.
Their first wine, “plonk red”, has just been released
and is being distributed at select locations throughout
the United States.

When we decided to create the first ‘plonk’ red, we wanted a wine with the depth and power of
a rich Syrah but with the red fruit freshness found in a Pinot Noir. We feel that we‘ve hit a home

run with this wine.

It’s 100% Paso Robles Syrah and that’s evident in the dark color and aromas of rich black fruit,
clove, caramel and black pepper. We knew, however, that we had found the perfect wine upon
tasting it and finding flavors more associated with a Pinot Noir. The red raspberry and bing
cherry flavors along with a clean, crisp freshness keeps your mouth always asking for just one
more sip - and that’s our measure of quality.




